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Recruiting abroad: How can we help?
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 We are an independent research and consultancy firm
specialized in recruitment marketing

« We use our knowledge and experience to advice firms
on how to attract the talent they are in need of

* Active In the international labor market since 2006,
In cooperation with The Network
« Author of ‘The International Recruitment Manual’

.= B« Author of the white paper ‘Get ready for the international recruitment
rally’



http://www.intelligence-group.nl/over_ig/Manual bestellen
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Previous contracts
« How to reach and mobilize mobile developers for TomTom?

« Which media channels are used by Technicians in Germany, Belgium and
France, actively seeking for jobs, when orienting on a (new) job?

« Advice to Boskalis about how to become an international Employer of
Choice

Recently received recruitment issue
* How to recruit 400 Oil Rig workers for a firm in Kazakhstan?
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Being a major player in the global labor market
within two years

Advising international firms about how to reach
and mobilize their target group
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The world’s largest candidate behavior research

« Data selection in July — August 2009
* 66.019 respondents
« Over 40 countries
« Data China will be included in April 2010

« Executed by Intelligence Group and The Network
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Respondent background
« Demographic information
« Educational information
* Work related information

Orientation behavior’
 What sources are used?

Job and company related information”
* What do they look for in a job?

" Both local and global
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International willingness
« Would they consider a job abroad?
«  Why would they consider working abroad?
« Where (country and city) would they like to work?
« For how long would they like to work abroad?

Location related information

« What do they want to know about the location when choosing a
company abroad?
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Work to people

« Moving the company towards the target group

People to work
« Attracting people abroad to move and work in the current market
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1. Increasing international mobility
2. Globalization of local labor markets
3. GenerationY
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Increasing international mobility
Globalization of local labor markets

Generation Y
Absence of knowledge towards international recruitment

> w N

International recruitment rally
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neir target group

neir international employer value proposition
ne orientation behavior of their target group
How to sell their country or city

With which partners to cooperate
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We can't tell firms who their target group is
We can’t do selection

We can’t change their processes

We can’t do employer branding
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« We can tell them where their target group lives
« Help firms defining their international Lo
Provide firms with =g

2 N | ID

gZiination about what they should inform
el target group about

* Let them know with which partners they should
cooperate
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What — A German firm located near Berlin active in the Energy industry, needs
to recruit engineers to develop new forms of renewable energy

Geographical reach — Candidates search at a global scale

Challenge — The firm needs to attract engineers with at least a Bachelors
degree in Engineering or Science. They should be interested in a job in the field
of Energy and preferably experienced.

To all candidates it is true that they need to move to Germany when they get
the job. Therefore they should be willing to live and work in Germany.
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Candidate profile
« At least a Bachelors degree in Science or Engineering
«  Willing to work or currently working in Energy

N=1.647

636 respondents (39%) wants to work in Germany
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Are they interested in a job abroad?

B Totally agree = Agree Neutral ®Disagree ®Totally disagree

Global total

14 .

Engineers 11
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For how long are they interested?

mQOver5years ®3-5years 2years ®mlyear mLessthan ayear

: .

Global total

Engineers 12
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Let’s take a closer look at that part of target group
that's interested in a job in Germany!
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« We can tell them where their target group lives
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B Indonecsia

W Russia

B Italy

B France

W Algeria

m Malaysia

W Gerrmany

B Philippines

W Sweden

W Singapore

M Finland
Ukraine
Canada
Morway
Hungary

Other
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Target group

Opportunity to broaden experience
Better career opportunities

To have a better standard of living
Meet new people/ build a new network
Get to know different cultures

Learn a new language

Bad economic situation in own country

Start up a new live

70%

57%

45%

30%

29%

18%

17%

12%
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Target group Global total Index
Opportunity to broaden experience 70% 61% 114
Better career opportunities 57% 51% 112
To have a better standard of living 45% 45% 100
Meet new people/ build a new network 30% 24% 124
Get to know different cultures 29% 27% 107
Learn a new language 18% 20% 91
Bad economic situation in own country 17% 20% 83

Start up a new live 12% 19% 62




* Help firms defining their international EVP
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Target group

Good salary 66%
Good career opportunities 59%
Challenging job 38%
Good terms of employment/ benefits 35%
Good work atmosphere 32%
Good education/ training facilities 32%
Permanent contract 32%

Location of the company 29%
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Target group Global total Index
Good salary 66% 68% 98
Good career opportunities 59% 51% 115
Challenging job 38% 31% 122
Good terms of employment/ benefits 35% 38% 93
Good work atmosphere 32% 37% 88
Good education/ training facilities 32% 29% 109
Permanent contract 32% 32% 98

Location of the company 29% 29% 100
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1. Know the wants of the target group
2. Know the strengths of the company

Match the wants and the strenghts




* Provide firms with the orientation behavior of the target
group
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Target group

Search engines

Corporate website of the company
International job boards

People | know

Foreign recruitment agencies

Job boards abroad

Online communities/ social networks

National job boards

S57%

54%

53%

43%

41%

37%

36%

32%
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Target group Global total Index
Search engines 57% 49% 117
Corporate website of the company 54% 41% 131
International job boards 53% 43% 123
People | know 43% 43% 100
Foreign recruitment agencies 41% 34% 121
Job boards abroad 37% 34% 109
Online communities/ social networks 36% 35% 103

National job boards 32% 26% 123




« Tell firms how popular their location is

* Provide firms information about what they should inform
their target group about
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Target group

Accommodation 72%
Standard of living 68%
Local facilities 50%
Comfortable social environment 49%
Relocation arrangements 48%
Taxes 46%
Opportunities to learn languages 44%

Transport links 37%
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Target group Global total Index
Accommodation 72% 68% 105
Standard of living 68% 60% 113
Local facilities 50% 37% 134
Comfortable social environment 49% 46% 106
Relocation arrangements 48% 42% 115
Taxes 46% 38% 121
Opportunities to learn languages 44% 43% 102

Transport links 37% 35% 107
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Industries FAQs

Subscribe Contact
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William John Castellas
Australia
Head of Private Banking

GHANGE YOUR WAY 0 LIFE.

Launch a bright future in Singapore.

Students

Ready for Singapore

> Can Contact Singapore help me find
ajob?

> Can | getan internship in
Singapore?

> What are Singapore's tax rates?
> Why should | relocate my business?

» How can | start a business in
Singapore?

-

'oung Professionals

News

Labour chief backs move to up
productivity; It is the only option to
sustain growth, higher wages for
workers: Swee Say

04 Mar 2010

China’s Little Giant opens R&D unit
here; Kingdee International Software
Group aims to be No1 in South-east
Asia by 2013 in enterprise resource
planning, reports OLIVIA HO

04 Mar 2010

Experiencs

Events Find Jobs

Careers@Singapore:
Interactive & Digital Media

Sat, Mar 27, 2010
Four Seasons Hotel Shanghal (Bc)

Professionals

Events

Careers@Home: New York - March
68,2010
06 Mar 2010

PSD - Dinner and Networking
Session
08 Mar 2010

Careers@Home: Public Service
Division, Networking Session at
Imperial College London

08 Mar 2010

‘ Learn Moro » l

Location Courtesy of Marina Bay Golf Cours

Investor:

Singapore
Employers

Click here

Overseas
Singaporeans

Click here

Stay Connected with Us
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M Experienced Professionals = Work > Working in Singapore

About Singapore

Work

e Working in
Singapore

Salaries

e Career
Development

Taxation
Live
Play

Move

Reset

Working in Singapore

Thanks to a pro-business government, modern infrastructure and an
industrious culture, Singapore offers an ideal work environment for those
driven to rise to the top of their careers.

Awealth of opportunity abounds for experienced professionals in
both rising and established industries in Singapore, including
biomedical sciences, R&D, healthcare and financial services.

Working Conditions

Most companies in Singapore operate on a five-day work week,
based on the legal standard of 44 hours a week. Vacation leave
varies from seven to 14 days, usually increasing with length of
senvice and seniority. Contracts often include two to three weeks of
paid sick leave and hospitalisation leave

Salaries are very competitive in Singapore and you may enjoy
additional perks such as housing, transport and education
allowances, as well as stock options. A fixed bonus is given atthe
end of the year, equivalentto one month's salary. In addition,
variable bonuses are sometimes declared, depending on the
comnany and individial's nerfarmance

Events Find Jobs

{ Experienced Professionals (W

f
Did You Know - 7

The 2008 Singapore /
Grand Prix made
history as the first-
evernightrace in
FORMULA 1 history.

View More 3

Most Viewed Pages
e Key Companies

© HotJobs

Singapore at a Glance

About Singapore

Experienced Professionals

Polls
Do you like the new Contact
Singapore website?

¢ lwant more!
¢ Notbad
" Can be better
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A Experienced Professionals = Live = Housing

About Singapore

Home

Work

Live

Quality & Cost of
Living

Housing
Healthcare
Education
Banking

Dining
Transportation
Communications

Language

Why Singapore

Useful Links

Industries FAQs Interactives Newsroom

Housing

Singapore may be small but not when it comes to the range of comfortable
residences available.

Wide Selection of Accommodation

Cendominiums are a popular choice with both locals and non-locals. The vast range of facilities, from
swimming pool and gym to round-the-clock security and scenic surroundings, provide for a comfortable
lifestyle, especially for families. For a listing of condeminiums, click here.

Senvice apartments are a convenient alternative. Apart from the usual condominium facilities, value-
added senvices such as a cleaning senvice, laundry and room service are usually included. For a listing
of service apartments available, click here.

If your preference is for landed property, you will find that there is a fair variety in Singapore. Landed
property includes bungalows, semi-detached houses, terrace houses, cluster houses and
townhouses.

Expatriate websites such as this offer searches for landed property in Singapore.

A unique type of Singapore housing are the black and white bungalows, which are houses built during
Singapore’s celonial past, now owned by the government. These houses are very airy, reomy and
sometimes come double-storeyed with servants’ quarters. There are no facilities but are popular with

Events Find Jobs
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Outside California, /

Singapore is
Lucasfilm's first and )

only facility.

Most Viewed Pages
e Key Companies
e HotJobs

© Singapore ata Glance
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About Singapore

Experienced Professionals

Polls
Do you like the new Contact
Singapore website?

¢ lwant more!
¢ Notbad
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* Let them know with which partners they should
cooperate




JobStraet Network: Malaysia, Singapors, Philippines, India, Indonesia, lapan,

e MaG- TabunganiSinarmas €§° === &

Daftarkan segera CV Anda

Indonesia = r

Network Partners

“Syarat & Ketentuan Berlak

word?
Login orgot [D/Password To Post Job ads

Browse Jobs Search Jobs New User Register Free I 62-21-3903218
) Daftarkan resyme anda di JobStrest
o All Job. Job Titls, Company, Skills, Industry, stc. dan dpatkan informas, lowongan kerja
AllJobs yang menarik!
v GVOTO 7 Pubblicazione Offerte Apply to Jobs Instantly
° > Registrazione Aziench bz by Specialization 2ot Get Job Alerts via Email h
CORRIERE DELLA SERA ©%  Registrati e invia il tuo €Y adesso! egistrazione Aziende Jobs with Low Apslications All Specialization =1 e e d
> Login Aziende - m Mast Trusted Recruitment Site
All Locations -
Register Now! &4

ILmio Trovolavoro | Cerca le offerte | Guide & Test | Formazione | ICT Jobs | Turismo Login @  Registrazione e inserimento CV @

RICERCA ANNUNCI Assicurazione/Credito Tab
srlilel L et Top MNC & Corporate Browse Jobs by Specialization

Commerciale/Vendite Accounting / Finance Comput. Happy Jobseekers share
their success stories

< = Generzl/Cost Acct (360) Software (223)
Audit & Taxation (201] Network/Sys/0B (144) You can be successful tao.
l E Banking/Finandal [104) Hardvars [14) Read On

Finznce/Investment (27) .

DOVE VUOI LAVORARE?  [Seryssepseymsrom Engineering

GDO/Largo Consumo FEON .
ngineering i
CATEGORIA PROFESSIONALE oy u BERNER >ring ree }
LT ICT Jos DU AT e DTSR et inks .
Clerical/Admin (181) Electronics (85

(65)
Incustrisl Eng (44)[Engineering - Mechanicaljfutamotive Jobs [n Indonesia}SEsEment new

Industria Secretarizl (72)

Tutt1settori Top Management (18) Environmental (27) I3 Areer rairs
Marketing B @ Sales / . gﬁhE’_E”‘QE‘:“!m) + Seminars & Workshops R = o
ales emmical Ena | Seminars & Workshops “plah
. /1 {
ParoLa chave\ EEEEY ol S olvees 23l nent
Barito Pacific Sales-Ratail/Genaral (214) Manufacturing
Terems SOCIAL NETWORK BartoPi e enatci, h_ WA W = A

JOB MEETING & ﬂ Annunci su facebook
TROVOLAVORO.IT

Le nostre aziende ¥ Network 2010 £j‘ Annunci su twitter

£
N - %drﬂn}lol.fr

Moscor —
E‘.‘iiﬂf?i?f""”‘ LES OFFRES A ILS RECRUTENT A ACTU & CONSEILS | FORMATION f ESPACE PERSO i ESPACE PRO
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Boss / Big boss

Bu3Hec obyueHue no nporpamme MBA Py
ot 4 930 pyb. B MecaL.

© S'DENTIFIER
enalish [na paGotopatenes  Hiwwe

Baw permow: Poccus

hh @ TONCK BaKaHCKi TOMCK COTPYAHMKOB CoeeTsl  Kypcel

HeadHunter HaijauTe BaKaHCUH Mo KNIOUEBOMY CMIOBY: MEHE PaclunpeHHbiil nouck Fonction

- Secteur
Haiiti pado!

3apnnara: py6. mots-clés

On revient vers vous Questions R. H.

Bxopn Ha caillT

[Bee npopeccuonant e obnact
InexTponHan noura

n . R I3 YsHaiiTe. BeINNBAIOT NN
apone Coana‘rh peaiome » F Konneru Ha paéore

[ aanommure

EDITO ACTU

POUR DECROCHER UNE BONNE NOTE, NOMMEZ DES
FEMMES !

Aujourdhui, c'est e 100e anniversaire de la Journée

CerogHa Ha HeadHunter:
T 72 041 sakarcua, 3 681 741 pestome, 102 247 komnaknii, 3a Heaento 52 478 npurnawuesuii MTC 835

Q Alaune

internationale de la femme et on risque d'en entendre
causer, Au bureau, & la radio, au bistrot, dans le métro et
PaboTa B KOMNAHUAX Mnaveta HR Publicité dans les journaux, on va piédestaliser les files comme
- — r-=| jamais. Les médias sortent le mascara et les entreprises se
MeHemxep no Bonpocam 3j XpaHeHuA | mettent en jupe, C'est que ces derniéres se féminisent
real.- Hypermarket, 000 21 Ha 3Ty Q0MKHOCTE MONT NpETeH0ERTE ——————

LAUAUAATLL U KATARLIY BPTL ANLIT NAAATL B ATAERA




Laurette de Heus
Intelligence Group
http://nl.linkedin.com/in/laurettedeheus

T:. +31 (0)10 280 90 10
E: laurette@intelligence-group.nl
W: www.intelligence-group.nl/en

Questions?




